Collaborate and develop the charity’s brand

Sinead and the directors have
approved the final logo and visual
styling for the charity. They now
need to develop an online
presence to launch and promote
the charity's services. Who should
they collaborate with?

Task
Look at the roles and discuss:
1. Which role would be most useful?

2. How would they be involved?

3. Why would it help for them to know about
graphic design and/or mental health?
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