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Predicting Trends through Wider Reading 
This lesson plan provides a suggested sequence of learning and possible delivery structure that covers approximately 2 hours worth of content and activities. You may wish to use only elements of this, adapt the sequencing to meet the needs of your curriculum or amend the activities and emphasis based on the needs of your students. You may also want to deliver the content as part of a subject focussed careers half / full day in English. You could chunk the learning into three lessons: 1. Introduction, Context and preparation 2. Completing the task. 3. Sharing outcomes and reflection. 
	Year Group
	9
	Subject
	English 
	Employer Link
	Tesco 



	Curriculum Objective(s)
	· To read unfamiliar texts with confidence / identify key information in texts / explain a writer’s use of language and structure (in a range of text types) and their specific effect on readers.

	Careers Objective(s)
	· To highlight the relevance of English reading skills to careers 

	Essential Skills Development 
	· Listening, Speaking, Problem Solving, Creativity, Leadership, Teamwork 
(if you wish to explore these skills in more detail, more information can be found at www.skillsbuilder.org and resources at www.skillsbuilder.org/hub )



	Task Overview and 
Connection to Employer
	Students will be asked to undertake a wider reading challenge that is similar to the way a marketing team may predict trends of the future and make decisions. Students should leave this lesson knowing that non fiction reading and wider reading are an important skill in the world of work. 



	Essential Prior Learning Checklist
	· Students will have studied non fiction texts before and are able to read independently, identify key information and make deductions about this information. Resources Checklist



	Context: Where might this task be sequenced within the learning journey? 
	This task would be best suited at the start of a non fiction reading unit. It gives students context and purpose to their learning beyond English. Students will see that reading non fiction can help them to understand the world. They are learning this skill in order to apply it when reading widely in their own chosen career. Therefore, following this task, students will see the purpose in reading many different kinds of non fiction text, not as unrelated, but as part of their journey towards success. 


Lesson Structure

	Phases and Timing  
	Main Activities
	Key Questions
	Teacher Notes 
(inc suggestions for support & challenge)
	Resources Required

	1. Introduction:  

(10 mins)

This could be part of an introduction lesson 1 of 3.

	To get students thinking about making predictions based upon current circumstances, they will watch an interview with Joe Wicks. They are also shown two Tesco products and asked, which are you most likely to sell if this is the news that you are reading? Students should recognise that because the news is promoting home workouts and the country is in lockdown, tents are the least likely to sell. Therefore, they should be investing in home work out gear as this is a likely trend for the future. They are then introduced to the marketing manager for Tesco who explains how reading to predict trends is an important part of their role. 










	· If this is the news, what would you choose to sell? 
· Why is it important to recognise what is happening now to predict trends and make marketing decisions? 
	Students should leave this section feeling that they understand how current events can help marketers decide where to put their money. 
· Support:  You could do this activity as a whole class to support the students in recognising the links between current news and future trends. 
· Challenge: Ask students to complete this task alone. They should write down quotations directly from the interview that led them to their decision. They may also write down other trends that may emerge as a result of current news that are not pictured on the slide.  
	Slides: 1 - 8 

	2. Exploring the Context 

(30 mins)

This could be part of an introduction lesson 1 of 3.
	Students are taken through an example of how Tesco read the Food and Drink report to predict trends. 
1. Read a section of the report with the class. What do they think Tesco predicted from this section? (20 mins) 
2. Show them how Tesco questioned what they found in the report to make predictions. Students may also want to ask their own questions from their findings. 
3. Were they correct? Show them the actual predictions and results. (10 mins) 
	· How do Tesco use what they have read in order to make predictions about future trends? 
· How do Tesco’s predictions go from predictions to products? 
	Students should leave this section feeling confident that they know the simplified steps Tesco take from reading a report to creating a marketing campaign. They will need to emulate these steps with their own work so they should see this as a model for what they will do. 
· Support: Students may need to work with the teacher in order to read, understand and highlight the report. Modelling this process should lead them to being more independent in the task. 
· Challenge: Challenge students to look deeper into the report by asking: What other predictions might you have made not been highlighted in Tesco’s example? Why have you made these predictions?  
	Slides 9 - 19 
PDF: Food and drink report 1

	3. Setting the Brief 

(5 mins)

This could be part of an introduction lesson 1 of 3.

	1. Read the Food and Drink Report

2. There are lots of facts and thoughts in there! Make a list of anything that you think might help you to predict a future trend.

3. Look at your list and question how you might use this knowledge to help future customers. For example, ask yourself, which trends should Tesco consider to help Families and younger (18 – 30) customers? What ideas could these trends lead to?
Develop an idea for a future marketing  campaign that you predict customers will  want based upon your research. You should include: 
· The products you want to sell  
· The target audience 
· A slogan that will capture attention
	· What will we produce? 
· How long do we have for each section of this task? 
· Where can I get help if I am stuck? 
· What is my role as part of my team? 
	Students should leave this section feeling ready to complete their task. They should know what is expected of them, how they will be working and what they are expected to produce. 

· Support: You can take students back through the examples from Tesco and model some ideas for them. 
· Challenge: Can you add more weight to your research by looking  beyond the report provided? What else could you use to predict trends? You have access to the full food and drink report 
	PDF: Food and Drink Report 2
Slide 21

	4. Working on the Task 

(1hr 10 mins)

This could be part of a working lesson 2 of 3. 

Part 1: Reading (20 minutes) 

Part 2: Questioning (20 minutes) 

Part 3: Developing ideas (30 minutes) 
	Part 1: Reading (20 minutes) 
Students are working in teams under timed conditions. They should be highlighting key information, discussing how the information they are finding is relevant and making a lst. 

Part 2: Questioning (20 minutes)
Students should now be questioning their list. There are examples of questions that they might ask from Tesco.  

Part 3: Developing ideas (30 minutes) 
Students are now creating a rough plan to be presented back to the class. This does not have to be a perfect end product. They can simply state what they would do and why they would do it based upon their wider reading. 
	· Part 1: What is this source telling me? 
· Part 2: How can I use this information to help the customer? 
· Part 3: What has the source predicted for the future and how can I turn that into a product that will be successful? 
	Students should leave this section feeling that they have gone through a similar process to the marketing teams at Tesco. They should feel how useful reading beyond their own comfort zone has been on making successful predictions. 
· Support: You could provide students with a template to fill in at each stage of the process. For example: In stage 1, they may have five bullet points to fill in with selections from the text. 
At stage 2, they might have an example question and space to write two more questions of their own. At stage 3, they might have sentences to complete such as: My product will be… 
I have chosen this because… 
It will be successful because…. 
· Challenge: Students may perform even wider reading than the Food and Drink report. They may choose to look at celebrity trends on Instagram or a current news report. They can look as widely as they like but they must be able to prove how this reading is reliable and not niche. 










	Slides: 22 - 24
PDF Food and Drink Report 2 
Full report from Waitrose 

	5. Sharing Outcomes 

(3 mins per group)

This could be part of a reflection lesson 3 of 3. 


	Students should present their ideas back to the class in a simple presentation. 
Our prediction for the future is: 
This is based upon: 
The products we want to sell are: 
The target audience is: 
A slogan that will capture attention is: 

Students could record this as a short video clip and have teachers from the wider school community vote on which product they are more likely to buy and why. This could give an indication of how successful they might be in the real world. 

	How does learning to read non fiction texts in English help you in a future career? 
	· Support: Provide students with the question stems to complete and allow them to read from this as a script. 
· Challenge: Ask students to present their ideas back in a way that would engage the customer of the future. 
	Slide: 26

	6. Feedback and Celebration

(10 mins)

This could be part of a reflection lesson 3 of 3.

	Answer the following questions to help you reflect upon your experience of reading and making predictions: 
· How important is reading widely to marketers? 
· Why is reading widely important to marketers? 
· How can learning to analyse non fiction texts in English help you in a marketing career?  
· What other careers do you think reading non fiction might be important to and why? 

	
	Students should leave this section knowing that their learning in English is applicable to many jobs around the world. You may wish to provide further examples of your own from career paths likely to be chosen by your learners. 

· Support: You could answer these questions as a full class, collating the results to gather and build  upon ideas. 
· Challenge: Ask students to create a review of their learning linking real life to a reading task that they have completed in English. 
	Slide 28
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